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Abstract- This summary provides the reader an 

essence of the study of the “impact of branding on 

consumer buying behaviour” of ford cars among 

Indian citizens of bidar district. This likewise offers 

a brief look at the promoting methods that can be 

created is prescribed that to attract capacity 

customers to search for the more youthful Indian 

vehicle logo. A brand is an assurance for brilliant 

principles that have been set for the essential time 

and for at whatever point, yet as of now not the other 

way around. A symbol is a title or brand that the 

impacts at the particular seal of the purchaser's logo 

carried out contending in the product district yet 

rivaling the contemplations area of the customers. A 

brand that will has been produced in the 

personalities associated with clients will turn out to 

be indivisible from clients who acquaint on their own 

using the image. This particular report pursuits in 

order to explore the effect of producers upon 

customer purchasing advancements. How an 

remarkable arrangement customers are usually 

slanted to spend for a logo design thinks about price, 

brand or various elements all via the obtaining 

advancement. The record heads a total composing 

outline on suppliers. Logo decency picture 

consideration and price and logo photograph 

reliably. 

 

I. INTRODUCTION 

 

The believed process of test became to analyze the 

outcomes OF suppliers ON customer buying OF 

FORD automobiles. Nowadays the automobile 

undertaking is among the the majority of extreme 

forceful endeavors in the globally. So clients in 

addition make a difference while purchasing. We 

overviewed how clients separate the numerous FORD 

models plus marks and numerous contenders. The 

theory intention would be to understand how makers 

effect purchasers 'purchasing actions. 

This inspect turn out to be performed to pick the 

degree of Personalisation sway on ally purchasing 

moves in order to spot the intuitive components of 

variables selecting out brand image and faithfulness, 

to perceive Ford vehicle seal photo and 

unwaveringness and exhort on symbol improvement 

in Bidar area of Karnataka country The data have been 

amassed through surveys from an illustration of 50 

Ford vehicle clients. They had been chosen in light of 

the fact that the advantageous testing approach. 

 

The objective of the inspect is to understand the shape, 

significance and ramifications of seal photograph of 

these 3 biggest vehicle makers and spectators in Indian 

market portions KIA, TOYOTA, HUNDYAI, 

additionally reach inferences therefore you can 

highlight the particular impact of image on benefactor 

techniques in Bidar. 

 

The particular outcomes have actually seen now not 

really handiest the continual components of each 

producer's token picture and totally display that 

supporter techniques in the first class region are 

particularly vitalized through brand picture agreeable, 

extravagance plus style, in any kind of case buy 

selections likewise are gratelly planned. Expertise 

provided the vehicle associated with photograph by 

community the second cause for this examine changed 

into in order to reach inferences along with a reason to 

provide novel records towards the maker about the 

particular meaning of sign photograph and suggest 

methods to hold plus adventure it in order to have the 

choice to save customers current day and allure brand 

new pastime.In these types of days' worldwide this 

particular is worldwide, incredibly, dynamic and 

really fast, there's a good immense kind of item in 

practically almost all market portions plus the auto 

effort denotes a a lot of makers and designs that exploit 

each space of income from the commercial middle that 

could be used to house all of them effectively. 

Potential patrocinador needs. Time cooperation of 
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modern technicians appraisals and expertise endless 

item types with exceptional presents in an expansion 

of styles plus sizes,you will find various investigates 

and efforts to introduce the sensible explanation from 

the predominance of Kia, Hyundai and Toyota that are 

diminishing feature and assessing them to other 

extravagance vehicles BMW, Audi and Mercedes 

Benz. As a top rate fragment inside the vehicle 

venture, going from articulations around mechanical 

and specialized advancements and greatness to 

portrayals of foundation and history. Yet, there's 

thought process to accept that every last one of those 

speculations are legitimate, truth be told they're some 

other spot. A huge wide range of brands give autos 

coordinating, if not mechanical sturdiness and 

innovative upgrades while furthermore having the 

option to show a comparative records. 

 

II. THEORETICAL BACKGROUND OF THE 

STUDY 

 

• Meaning: 

A brand is usually a publicizing in addition to 

showcasing practice where an organization tends to 

make an easily unique call, image or perhaps format to 

have got a place together with the business task. This 

permits find the item and independent it from different 

items and organizations. 

 

• Definition: 

as each Philip Cottler, "A brand is a new name, 

imprint, photo or plan or perhaps blend that to be able 

to select a factor from provider or perhaps first step 

toward venders also to separate it coming from 

contest". 

 

Marking is the technique of making a solid incredible 

thought on your boss and product this is thought of by 

means of your clients. 

 

Brands are vendors who guarantee to offer exceptional 

capacities and contributions to their purchasers. 

 

The personality of brands concerning buyer looking 

for activities How customers, organizations, character 

gatherings, pick, buy, utilize and dispose of, thoughts, 

labor and products to address their issues and needs. 

 

 

Importance of Branding: 

Consumer side: 

• Identification of mater of the product. 

• Risk reducer. 

• Search cost reducer. 

• Symbol of  

• Symbolic devices that allow customers to represent 

their values and images.  

 

Manufacturer side: 

• Valuable asset. 

• Signal of satisfied customers and quality. 

• Premium process. 

• Sustainable sales and profit. 

• Financial returns. 

• Competitive advantage. 

 

Nature of Branding on consumer buying behaviour 

How individual customers, groups, organisations, 

select, buy, use and dispose, ideas, goods and services 

to satisfy their needs and wants.  

  

1. Target Ability: 

One of the main characteristics of brands is that 

they must be targetable.  

2. Awareness: 

some other component of a seal is the production 

of acknowledgment. Brand center as a percent of 

individuals who perceive a specific brand, There 

are a dissemination of ways to deal with make 

symbol awareness like TV, radio, magazine 

commercials, paper promoting seals and the net 

additionally assists organizations with making 

brad consideration. 

3. Consistency: 

marks additionally need to stay consistent during 

their life. Enterprises make loads of certifications 

in commercials and ads about makers and 

customers depend on the office to hold the ones 

ensures. 

4. Distinctive Design: 

They settle on decisions about the organization and 

the logo for the span of certain seconds of 

beginning touch, the outcomes headed out to be 

determined first. 

5. Loyalty: 

insignia steadfastness is the most noteworthy or 

top satisfaction for any organization. 
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Logo followers are customers who purchase a new 

particular token simply. 

 

III. STATEMENT OF THE PROBLEM 

 

Extremely aggressive inside the commercial center 

today. Every office has a devotion to recognize its 

image and supplier contributions contrasted with its 

opposition. Indeed, without question, everybody 

entering the interesting highlights of the brand and the 

market. Assuming an organization needs to prevail in 

this space, it wants to evaluate the brand with the truth 

that different makers are likewise practically identical 

in the market which can ruin all their publicizing 

endeavors. Producers that experience the ill effects of 

evenness disorder will find it hard to get by in the 

market after some time. 

 

No market director needs his seal to be managed as a 

ware. Truth be told all promoting ideas are essentially 

founded on differentiable token pay. It is for the most 

part expressed that things and administrations are 

separated. A couple of say that this handiest applies to 

customer products, however in mechanical things and 

administrations, it could be recognized. 

 

3.1 NEED OF THE STUDY 

In the marketplace, differentiation is the key. Any 

market be it a producer, intermediary, seller or an 

agent consistency tries to offer something different 

than what is being offered in the market. 

 

The usual opinions about commodities are that they 

are highly price sensitive. A little lower the sales. In 

ideal economics world, the price volume sensitivity 

exists. However this hardly happens. In the real world, 

there are other factors apart from price was which can 

impact sales.  

 

With a usable brad peculiarity size apparatus, logo 

supervisors can perceive how a brand is showing up in 

the commercial center. 

 

3.2 OBJECTIVES 

• To analyse the industry overview of life insurance 

and oral care sectors of india. 

• To analyse the brand positioning strategies of 

leading brands of the country and understood the 

communication dynamics. 

• To understand review and define the attributes for 

“Brand Success”. 

• To develop the concept and algorithm related to 

brand symmetry index. Use the algorithm to 

develop the best model fit to measure brand 

symmetry index and interpret the results.  

  

3.3 SCOPE OF THE STUDY 

• The study covers the users of ford cars. 

• The study included users of ford car in bidar 

district. 

• The study is detailed about effect of branding on 

consumer buying behaviour. 

• Study includes brand and brand impact on india 

consumer behaviour and bidar citizens. 

 

IV. DATA ANALYSIS AND 

INTERPRETATION 

 

4.1 From which sources you got aware about ford. 

SI. 

No. 

Particulars No. of 

Respondents 

% of 

Respondents 

1 Newspaper 

Advertisement 

15 30% 

2 Experienced 

user 

10 20% 

3 Event and 

promotion 

12 24% 

4 TV 

Advertisement 

08 16% 

5 Online Source 05 10% 

Total  50 100% 

 

 
 

Interpretation: 

In this graph we can show that among 50 customers, 

30% customers are aware by newspaper 

advertisement, 20% are experienced user, 24% are 

aware by event and promotion, 16% is tv and 

advertisement, and only 10% by online source aware 

about the having ford cars. 

 

 



© MAR 2022 | IRE Journals | Volume 5 Issue 9 | ISSN: 2456-8880 

IRE 1703257          ICONIC RESEARCH AND ENGINEERING JOURNALS 153 

4.2 Have been you using any car or ford before. 

SI. 

No. 

Particulars No. of 

Respondents  

% of 

Respondents 

1 Yes 30 60% 

2 No 20 40% 

Total  50 100% 

 

 
 

Interpretation: 

In this graph 60% of people were used cars weather 

that may be some other and only 40% were using the 

same brand or only ford. 

 

4.3 What is the daily travelling kilometre per day. 

SI. 

No. 

Particulars No. of 

Respondents 

% of 

Respondents 

1 Less than 

30 

25 50% 

2 31 – 60 15 30% 

3 Above 61 10 20% 

Total  50 100% 

 

 
 

Interpretation: 

In this graph we know daily how much people be 

attached by using the cars according to this chart 50% 

of people runs less than 30 km/day, 31 to 60 is 30% 

and above 61 is that 20% only. 

 

4.4 What other factors influence more to buy ford 

car. 

SI. 

No. 

Particulars No. of 

Respondents 

% of 

respondents 

1 Nearby 

showroom 

20 40% 

2 Availability 

of spares 

7 14% 

3 Availability 

of model  

7 14% 

4 Product 

performance  

6 12% 

5 Brand image 10 20% 

Total  50 100% 

 

 
 

Interpretation: 

The graph shows that the 40% people are influenced 

to buy ford because of nearby showroom, the 14% of 

people to buy a ford vehicle because of availability of 

spares, and availability of model 14% are influenced, 

12% of product performance, and 20% of people are 

influenced on brand image. 

 

4.5 How far celebrity endorsement influenced your 

buying decisions. 

 

SI. 

No. 

Particulars No. of 

Respondents 

% of 

Respondents 

1 High 

influence 

20 40% 

2 Normal 

influence 

10 20% 

3 Not 

influence 

7 14% 

4 Less 

influence 

7 14% 

5 Natural 6 12% 

Total  50 100% 

 

 
 

Interpretation: 

The graph shows that in the present area 40% people 

are high influenced by celebrity endorsement and 20% 

normal influenced, 14% is not influenced and 14% are 

less influenced and 12% are natural. 
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4.6 Does financing influence your buying decisions. 

SI. 

No. 

Particulars No. of 

Respondents 

% of 

Respondents 

1 High 

influence 

25 50% 

2 Less 

influence 

15 30% 

3 Normal 

influence 

7 14% 

4 Not 

influence 

3 6% 

Total  50 100% 

 

 
 

Interpretation: 

The graph says that how financing influence buying 

decisions. High influenced are 50%, 30% are less 

influenced 14% are normal influenced and 6% are not 

influenced. 

 

4.7 Past experience with other ford services if any 

SI. 

No. 

Particulars No. of 

Respondents 

% of 

Respondents 

1 Good 20 40% 

2 Average  15 30% 

3 poor 15 30% 

Total  50 100% 

 

 
 

Interpretation: 

In this graph 40% of people were told good and 30% 

people average and 30% of people were poor. 

 

 

 

 

4.8 Brand has now become a status symbol do you 

agree. 

 

SI. 

No 

Particulars No. of 

Respondents 

% of 

Respondents 

1 Strongly 

agree 

20 40% 

2 Agree 15 30% 

3 Natural 5 10% 

4 Strongly 

disagree 

4 8% 

5 Disagree 6 12% 

Total  50 100% 

 

 
 

Interpretation: 

In the graph mentioned that 40% of people are strongly 

agree , 30% of people only agree and 10% are natural, 

8% of people are strongly disagree and 12% are 

disagree. 

 

4.9 Do you think focus on branding while purchasing 

is correct. 

SI. 

No. 

Particulars No. of 

Respondents 

% of 

Respondents 

1 Yes 25 50% 

2 No 15 30% 

3 Not sure 10 20% 

Total  50 100% 

 

 
 

Interpretation: 

In this graph focusing on branding while purchasing 

the 50% of people are say yes and 30% of people are 

no and remaining 20% of people are not sure. 
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4.10 Who influence you to purchase the brand. 

SI. 

No. 

Particulars No. of 

Respondents 

% of 

Respondents 

1 Family  10 20% 

2 Friends 15 30% 

3 Advertisement 20 40% 

4 Self 5 10% 

Total  50 100% 

 

 
 

Interpretation: 

That graph says that only 20% of people are influenced 

by family, and friends 30%, by advertisement 40%, 

and by self 10%. 

 

V. FINDINGS 

 

• The both male and female respondents are used to 

prefer the branded products and of ford endover. 

• The every age group of respondents is prefer to fuel 

consumption and followed by others. 

• The majority of respondents used to prefer status 

symbol. 

• The majority of respondents is yearly income of 

Rs.4 lakhs to 6laks and above 6lakhs is prefer to 

status symbol. 

• The majority of the respondents are preferred to 

over performance of ford figo as normal and good. 

• Most of the respondents have got positive response 

from the company. 

• Most of the respondents have fully satisfied by the 

ford car. 

• Majority of the employees have got job 

satisfaction. 

• Majority of the respondents have got well 

experienced of ford 

• Majority of respondents have satisfied with Vijay 

Bhart ford Bidar showroom / dealer. 

• Majority of respondents have good relationship 

with the showroom. 

• Majority of respondents are more user of branded 

vehicles. 

VI. SUGGESTIONS 

 

• The both male and female respondents have 

preferred to use may people of ford cars specially 

ford figo and endover. 

• By the study both male and female suggested that 

to improve sales / services. 

• The majority of people are advice to bring 

showroom No. 1 in the district. 

• The majority of respondents are preferred to buy 

all colour of ford cars and all are well designed. 

• The majority of respondents are suggested to bring 

long term instalments to preferred to buy. 

 

CONCLUSION 

 

The notice caused us to comprehend the fruitful logo 

ability in the market in bidar locale, so you can 

convince the clients about the pre-owned auto model 

"Passage". Polls have been coordinated through input 

gained from past specialists notwithstanding remarks 

from respondents. In todays automatized world many 

people are preferred to use branded products, from 

lower level to the top level. According to many view 

branding teaches us to live  life respectfully and fells 

occurs grateness and branding can change person life 

after this study I came to know that brand can change 

the persons behaviour life style. 
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