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Abstract - The convergence of the creative economy 

and media literacy presents new opportunities for 

strengthening public understanding, civic 

engagement, and cultural participation in the digital 

age. This paper explores how innovative 

journalism—including data storytelling, immersive 

formats, and community-centered reporting—serves 

as a bridge between creative industries and informed 

citizenry. As media ecosystems evolve, so too must 

strategies for cultivating media-literate audiences 

capable of critically interpreting and co-creating 

content. The study examines intersections between 

media literacy education, creative expression, and 

economic participation, drawing on examples from 

journalistic initiatives that engage the public in 

understanding complex social, cultural, and 

economic issues. It highlights the role of creative 

professionals, educators, and journalists in 

empowering individuals not only to consume media 

responsibly but also to contribute meaningfully to 

knowledge production and public discourse. 

Ultimately, the paper advocates for integrated policy 

and practice approaches that recognize journalism 

as both a civic tool and a driver of the creative 

economy. 
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I. INTRODUCTION 

 

1.1 Overview of the Creative Economy in the Digital 

Age 

The creative economy has emerged as a dynamic 

driver of economic growth, cultural expression, and 

technological innovation in the digital age. Fueled by 

advancements in digital media, data-driven platforms, 

and global communication networks, this sector 

encompasses industries such as film, music, design, 

advertising, software, publishing, and journalism. It 

thrives on intellectual property, creativity, and human 

capital, positioning itself as a key force in the post-

industrial knowledge economy. According to 

UNESCO and UNCTAD, the creative economy 

contributes significantly to employment, exports, and 

social development, especially in urban and emerging 

markets. As boundaries blur between producers and 

consumers, content and commerce, creativity has 

become both a cultural currency and a commercial 

asset, with media platforms serving as crucial 

intermediaries in its distribution and interpretation. 

 

1.2 The Evolving Concept of Media Literacy 

Media literacy, traditionally defined as the ability to 

access, analyze, evaluate, and create media, has 

evolved significantly in response to the complexities 

of the digital landscape. Today, media literacy 

includes critical understanding of algorithms, platform 

politics, digital authorship, misinformation, and the 

economics of attention. In an age where participatory 

culture allows users to co-create narratives and shape 

public discourse, media literacy also involves civic 

competence and ethical judgment. It empowers 

individuals not only to decode messages but also to 

interrogate media structures, contribute responsibly to 

digital environments, and engage with cultural and 

economic dimensions of media content. As such, 

media literacy becomes a foundational skill for 

informed participation in the creative economy. 

 

1.3 The Role of Journalism in Bridging Creativity, 

Information, and Public Engagement 

Journalism occupies a pivotal space at the intersection 

of creativity, public knowledge, and democratic 

engagement. Beyond its traditional role of information 
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dissemination, journalism today functions as a 

mediator of cultural narratives, a platform for 

marginalized voices, and a catalyst for creative 

expression. Innovative journalistic practices—such as 

data storytelling, immersive reporting, and multimedia 

production—enhance public understanding of 

complex social issues while fostering dialogue and 

participatory citizenship. In the context of the creative 

economy, journalism contributes not only by covering 

cultural and creative sectors but also by embodying 

innovation in its own production and business models. 

Thus, journalism becomes a strategic actor in shaping 

public consciousness, enabling cultural 

entrepreneurship, and reinforcing media literacy. 

 

1.4 Purpose and Significance of the Study 

This study seeks to explore the synergies between 

creative economy development, media literacy, and 

the transformative role of journalism. It investigates 

how journalism can serve as both a subject and agent 

of media literacy while advancing creative public 

engagement. By analyzing theoretical frameworks, 

case studies, and current practices, the research aims 

to highlight how journalistic innovation enhances 

public understanding, supports democratic 

participation, and contributes to the inclusive growth 

of the creative economy. The significance of this study 

lies in its interdisciplinary approach, which offers 

insights for educators, policymakers, media 

practitioners, and cultural stakeholders working 

toward a more informed, creative, and media-literate 

society. 

 

II. CONCEPTUAL FRAMEWORK 

 

2.1 Defining the Creative Economy: Industries, 

Actors,andValueChains 

The creative economy refers to the ecosystem of 

industries and activities that rely on human creativity, 

cultural knowledge, and intellectual property as 

primary inputs. It encompasses sectors such as media, 

design, advertising, fashion, music, gaming, film, 

publishing, and digital content creation. Key actors in 

this economy include creative workers (freelancers, 

journalists, artists, coders), intermediaries (platforms, 

publishers, agencies), and institutions (governments, 

universities, NGOs) that shape regulatory, 

educational, and financial environments. 

 Value in the creative economy is generated not only 

through commercial transactions but also through 

cultural expression, social innovation, and audience 

engagement. Importantly, the creative economy is not 

confined to urban elites—it thrives in informal, hybrid, 

and community-driven spaces, especially with the 

growth of digital platforms and mobile technologies. 

 

2.2 Media Literacy: From Critical Analysis to 

ParticipatoryCompetence 

Media literacy has evolved from a focus on analyzing 

media texts to a broader, more dynamic understanding 

of how people access, interpret, produce, and 

distribute information. It involves both critical 

awareness—such as identifying bias, misinformation, 

and representation—and participatory competence, 

including content creation, ethical engagement, and 

collaborative storytelling. In the context of the creative 

economy, media literacy is a foundational skill that 

enables individuals to navigate complex media 

environments, participate in cultural production, and 

contribute meaningfully to public discourse and 

innovation. As such, it functions not only as a civic 

capacity but also as an economic and cultural asset. 

 

2.3 Journalism as a Conduit for Knowledge, Culture, 

andInnovation Journalism sits at the intersection of 

public knowledge systems, cultural circulation, and 

creative enterprise. It plays a crucial role in: 

• Informing the public, supporting democratic 

accountability and civic participation 

• Transmitting and transforming culture, through 

storytelling, documentation, and dialogue 

• Driving innovation, especially in digital 

storytelling, data journalism, and audience 

engagement strategies 

 

As part of the creative economy, journalism also 

contributes to employment, local content creation, and 

transmedia innovation. Moreover, it facilitates the 

flow of knowledge between sectors, connecting 

science, arts, education, and governance. In doing so, 

journalism becomes not just a mirror of society, but a 

platform for shaping public imaginaries and social 

futures. 

 

2.4 Theoretical Underpinnings: Participatory Culture, 

Knowledge Society, and Media Convergence 

Several theoretical perspectives inform the 
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understanding of media and journalism within the 

creative economy: 

• Participatory Culture (Jenkins, 2006): Suggests 

that audiences are no longer passive consumers 

but active co-creators. This framework highlights 

the role of user-generated content, peer 

collaboration, and digital storytelling in 

democratizing cultural production and reshaping 

media institutions. 

• Knowledge Society: Refers to a social order 

where knowledge is a primary driver of 

development, innovation, and citizenship. Media 

and journalism are central to this society, as they 

mediate access to information, foster public 

learning, and enable evidence-based discourse. 

• Media Convergence: Describes the integration of 

multiple media formats, platforms, and practices 

into interconnected networks. It underscores the 

blurring of boundaries between journalism, 

entertainment, marketing, and activism—

transforming how value is created, shared, and 

monetized in the creative economy. 

 

Together, these frameworks illuminate the 

transformative potential of media-literate citizens and 

creative workers within an evolving digital economy. 

They also point to the need for inclusive policy, 

infrastructure, and education systems that recognize 

media and journalism as critical public goods and 

engines of innovation. 

 

III. JOURNALISM WITHIN THE CREATIVE 

ECONOMY 

 

The integration of journalism into the broader creative 

economy reflects a shift in how news and storytelling 

are produced, distributed, and valued. No longer 

confined to traditional newsroom hierarchies or print-

dominated models, journalism today intersects with 

the worlds of digital innovation, creative 

entrepreneurship, and cultural production. This section 

explores how journalism functions as both a creative 

and economic activity, contributing to innovation 

ecosystems and public value within the creative 

industries. 

 

3.1 Journalism as a Creative Industry: Innovation, 

Entrepreneurship, and Storytelling 

Journalism shares many characteristics with other 

creative industries: a focus on content creation, 

intellectual property, audience engagement, and the 

use of digital tools for innovation. In this context, 

journalists are increasingly seen as creative 

professionals—working not only as reporters but also 

as storytellers, data analysts, designers, podcasters, 

and video producers. The rise of entrepreneurial 

journalism exemplifies this trend, where journalists 

launch their own platforms, develop niche content 

products, and experiment with new narrative formats. 

This shift aligns journalism with the startup culture of 

the creative economy, emphasizing adaptability, 

innovation, and audience-driven content development. 

 

3.2 Economic and Social Value of Journalistic Content 

intheCreativeSectorJournalism generates both direct 

economic value (e.g., advertising revenue, 

subscriptions, licensing) and broader social value 

(e.g., public accountability, civic engagement, cultural 

enrichment). Within the creative economy, journalistic 

content contributes to other sectors such as publishing, 

broadcasting, education, and digital media. High-

quality investigative journalism or data-driven 

reporting can influence policy, shape public discourse, 

and inform other creative outputs—from 

documentaries to graphic design and academic 

research. This dual value—commercial and civic—

positions journalism as a hybrid creative good that 

supports both market and non-market functions within 

society. 

 

3.3 Case Examples: Digital-Native Newsrooms, 

Independent Content Creators, and Data Journalists 

The rise of digital-native newsrooms like Vox Media, 

ProPublica, The Conversation, and Rest of World 

exemplifies how journalism is evolving within the 

creative economy. These organizations blend 

journalistic rigour with design, interactive tools, and 

multimedia storytelling to reach new audiences. 

Independent content creators—freelance journalists, 

newsletter writers, podcasters, and YouTubers—are 

also reshaping the field by leveraging platforms like 

Substack, Patreon, or TikTok to build personal brands 

and directly monetize their work. Meanwhile, data 

journalists collaborate with developers and designers 

to create immersive, interactive stories that combine 

visual appeal with analytical depth—blurring the lines 

between journalism, tech, and creative design. 
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3.4 Monetization and Sustainability in Innovative 

JournalismModelsSustaining journalism in the 

creative economy requires novel business models that 

reflect the changing habits of audiences and the 

fragmentation of media platforms. Revenue strategies 

now include memberships, crowdfunding, branded 

content, philanthropic funding, and collaborative 

syndication. Some platforms combine these with 

value-driven missions to attract audiences who are not 

just consumers but supporters of independent 

journalism. However, this shift also raises concerns 

about access, equity, and editorial independence. 

Ensuring that journalism remains both economically 

viable and socially accountable will require policies, 

partnerships, and infrastructure that support 

experimentation while protecting core journalistic 

values. 

 

IV. ENHANCING MEDIA LITERACY 

THROUGH JOURNALISM 

 

4.1 Journalistic Storytelling as a Learning and Literacy 

Tool 

Journalistic storytelling offers a powerful avenue for 

fostering media literacy by translating complex 

realities into accessible narratives. Through human-

centered reporting, contextualization, and emotional 

resonance, journalism helps audiences make sense of 

the world around them. Storytelling acts not only as a 

mechanism for informing but also for educating, 

enabling audiences to understand systemic issues such 

as climate change, inequality, and governance. By 

modeling critical inquiry, ethical sourcing, and 

evidence-based interpretation, journalistic stories can 

serve as informal pedagogical tools, especially when 

integrated into formal and non-formal educational 

settings. Furthermore, narrative journalism—by 

highlighting diverse voices and lived experiences—

promotes empathy and cultural awareness, core 

competencies of media literacy in pluralistic societies. 

 

4.2 Combating Misinformation with Creative and 

Explanatory Journalism 

In an era marked by information overload, filter 

bubbles, and digital deception, journalism plays a vital 

role in countering misinformation. Creative and 

explanatory journalism provides clarity without 

oversimplification, contextualizing facts through 

formats that engage and inform. Fact-checking, 

investigative reporting, and visual explainers help 

audiences identify manipulation, bias, and falsehoods. 

At the same time, narrative formats—such as 

longform essays, graphic journalism, and visual 

timelines—can deepen understanding of 

disinformation ecosystems and their sociopolitical 

implications. By combining rigorous editorial 

standards with storytelling innovation, journalism 

equips audiences with cognitive and emotional tools to 

question, verify, and reflect, thus reinforcing media 

literacy as both a skill set and a civic ethic. 

 

4.3 News Literacy vs Media Literacy: Differences and 

Intersections 

While often used interchangeably, news literacy and 

media literacy represent distinct but overlapping 

domains. News literacy focuses specifically on the 

critical consumption of journalistic content—

understanding journalistic norms, distinguishing news 

from opinion, verifying sources, and recognizing 

editorial processes. In contrast, media literacy 

encompasses a broader spectrum, including 

advertising, entertainment, user-generated content, 

and digital platforms. The intersection lies in their 

shared emphasis on critical thinking, ethical 

engagement, and civic responsibility. Journalism 

serves as a bridge between the two: it provides content 

for news literacy education while also being a subject 

of analysis within broader media literacy frameworks. 

Effective education in both domains reinforces the 

capacity to engage with diverse media critically, 

creatively, and responsibly. 

 

4.4 Interactive Formats: Infographics, Podcasts, 

Immersive and Visual Journalism 

Digital journalism increasingly utilizes interactive 

formats to enhance user engagement and deepen 

comprehension. Infographics translate quantitative 

data into visual narratives that are both digestible and 

memorable. Podcasts allow for auditory learning, 

storytelling intimacy, and thematic depth, making 

complex issues relatable and accessible. Immersive 

journalism—through VR, AR, and 360-degree 

video—offers experiential encounters with stories, 

transforming passive audiences into active 

participants. These formats align closely with media 

literacy objectives by fostering analytical 

interpretation, multimodal literacy, and technological 
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fluency. By encouraging users to explore, question, 

and co-navigate content, interactive journalism 

expands the pedagogical reach of media literacy while 

adapting to changing consumption habits and learning 

preferences. 

 

V. PUBLIC ENGAGEMENT AND 

PARTICIPATORY MEDIA 

 

5.1 Community Journalism and Citizen Media 

Initiatives 

Community journalism and citizen media have 

emerged as vital components of participatory media 

ecosystems, especially in contexts where mainstream 

outlets are centralized, commercialized, or 

disconnected from everyday lived realities. These 

initiatives are typically locally embedded, grassroots-

led, and issue-driven, focusing on stories that matter 

most to specific neighborhoods, cultural groups, or 

marginalizedcommunities. 

 

 Platforms such as community radio, hyperlocal blogs, 

and neighborhood newsletters not only fill information 

gaps but also challenge dominant narratives, offering 

counter-perspectives on development, governance, 

identity, and social justice. In fragile democracies and 

underrepresented regions, citizen media becomes a 

form of media activism, reclaiming storytelling rights 

and rebalancing the media landscape toward greater 

equity and access. 

 

5.2 Co-Creation of News and Content by the Public 

The shift from media consumers to media participants 

is at the heart of co-creation in journalism and content 

production. Participatory models involve audiences 

not only in commenting or sharing, but in shaping the 

editorial agenda, contributing stories, offering 

eyewitness testimony, and even collaborating in 

investigative reporting. Tools like crowdsourcing, 

open-source platforms, and collaborative editing have 

enabled newsrooms to blend professional journalism 

with public insight, enhancing relevance, accuracy, 

and diversity of coverage. 

 Co-creation democratizes both media production and 

knowledge validation, empowering communities to 

document their own histories, advocate for change, 

and engage directly in civic storytelling. It also fosters 

a culture of shared responsibility for public 

information and truth-telling. 

5.3 Building Trust and Inclusion Through Transparent 

andLocalizedReportingTrust in media is closely tied 

to transparency, accountability, and proximity. 

Participatory media strengthens public trust by: 

 

• Providing transparent sourcing and verification 

processes 

• Inviting community members to fact-check, 

question, and challenge narratives 

• Producing content in local languages, cultural 

frames, and relevant formats 

• Centering the lived experience of marginalized or 

misrepresented groups 

 

By rooting reporting in the everyday realities of 

audiences, localized and inclusive journalism offers a 

more empathetic and accurate reflection of society, 

helping to rebuild trust in media institutions—

especially in polarized or disinformation-prone 

environments. 

 

5.4 Youth Media Programs and Educational 

Partnerships 

Youth media programs are a critical entry point for 

cultivating media literacy, civic participation, and 

creative entrepreneurship. Through school 

partnerships, after-school programs, and NGO-led 

initiatives, young people are trained in digital 

storytelling, journalism ethics, and media production. 

These programs equip youth with the skills to: 

• Analyze and produce content critically 

• Tell stories from their own perspectives and 

communities 

• Engage with social issues using media as a 

platform for advocacy and action 

 

Such initiatives not only amplify youth voices in 

public discourse but also prepare the next generation 

of ethical communicators and cultural leaders. 

Educational partnerships between media organizations 

and academic institutions can further embed 

participatory values in media education, ensuring that 

journalism evolves in tandem with democratic 

learning. 
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VI. CHALLENGES AND OPPORTUNITIES 

 

As journalism evolves within the creative economy, it 

faces a complex terrain shaped by digital disruption, 

shifting audience behaviors, and structural 

inequalities. While the rise of new technologies and 

content models opens exciting possibilities for 

innovation and collaboration, it also introduces new 

ethical dilemmas and socio-economic divides. This 

section addresses key challenges confronting 

journalism today, alongside opportunities for renewal 

and reinvention through interdisciplinary and cross-

sector engagement. 

 

6.1 Digital Inequalities and Access to Quality 

Information 

The digital shift in journalism has democratized 

content creation and distribution, but it has also 

exposed stark inequalities in access to quality 

information. Gaps in digital literacy, device 

ownership, connectivity, and algorithmic exposure 

mean that marginalized populations—rural 

communities, the elderly, and low-income groups—

are often left behind in the information ecosystem. As 

news consumption moves increasingly online, the risk 

of excluding these audiences from vital civic discourse 

intensifies. Creative journalism must therefore be 

designed with accessibility and inclusion in mind—

ensuring multilingual content, mobile optimization, 

and outreach strategies that bridge the digital divide. 

 

6.2 Media Fatigue, Polarization, and Audience 

Disengagement 

The constant influx of news, often marked by crisis 

narratives and emotional overload, has led to rising 

media fatigue. Audiences feel overwhelmed, 

distrustful, or apathetic, particularly in hyper-

polarized environments where journalism is 

weaponized by competing political or ideological 

forces. Social media algorithms can further entrench 

echo chambers, feeding polarization and undermining 

consensus on basic facts. This poses a threat not only 

to journalism’s relevance but to democratic cohesion. 

Creative formats—such as slow journalism, 

constructive reporting, or solutions-oriented 

storytelling—offer potential antidotes by fostering 

deeper engagement, critical reflection, and hope. 

 

6.3 Ethical Considerations in Creative and Immersive 

Journalism 

As journalism embraces new storytelling formats—

such as virtual reality, augmented reality, deepfakes, 

AI-generated content, and interactive experiences—

new ethical questions arise. How should consent, 

representation, and accuracy be maintained in 

immersive or synthetic environments? How can 

journalists ensure transparency when experimenting 

with narrative fiction or data visualizations? In the 

creative economy, where boundaries between fact and 

fiction, journalism and entertainment, are increasingly 

porous, safeguarding editorial integrity becomes more 

challenging—and more urgent. Establishing clear 

ethical frameworks for creative journalism is critical 

to maintaining trust and public accountability in a 

rapidly evolving media landscape. 

 

6.4 Opportunities for Cross-Sector Innovation 

(Education, Tech, Arts, Media) 

Despite these challenges, journalism in the creative 

economy is uniquely positioned to drive cross-sectoral 

innovation. Collaborations between journalists, 

educators, artists, technologists, and civic actors are 

giving rise to new platforms, tools, and experiences 

that blend storytelling with pedagogy, public 

engagement, and social change. Examples include 

interactive documentaries used in classrooms, 

journalism games that simulate policy decisions, and 

partnerships between data journalists and civic tech 

groups to make public data more transparent. These 

synergies can amplify journalism’s public value while 

unlocking new audiences and revenue streams. 

Investing in such interdisciplinary collaborations is 

key to the future sustainability and relevance of 

journalism. 

 

VII. POLICY AND STRATEGIC 

RECOMMENDATIONS 

 

7.1 Integrating Media Literacy into Formal and 

InformalEducationSystemsTo cultivate a media-

literate public capable of navigating the complexities 

of the digital age, media literacy must be embedded 

across both formal curricula and informal learning 

environments. Educational systems should 

incorporate media literacy into primary, secondary, 

and tertiary education through interdisciplinary 

approaches, linking it with subjects such as civics, 
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language arts, history, and digital technology. Beyond 

the classroom, informal educational platforms—

community centers, libraries, online courses, and 

youth media workshops—offer flexible and inclusive 

spaces for lifelong media education. National 

education policies and teacher training programs must 

be adapted to prioritize critical thinking, digital ethics, 

and participatory media skills as core competencies for 

democratic citizenship and economic participation. 

 

7.2 Supporting Journalism Innovation Through 

FundingandPolicyGovernments,philanthropicinstituti

ons, and private sector actors must recognize the role 

of journalism as a public good and support its 

innovation accordingly. Targeted funding 

mechanisms—such as innovation grants, incubators 

for media startups, and tax incentives—can stimulate 

experimental journalism that leverages new 

technologies, formats, and business models. Policy 

frameworks should protect press freedom while 

encouraging open data access, fair use policies, and 

public interest media. Furthermore, support for local 

and community-based journalism is essential to ensure 

pluralism, cultural representation, and grassroots 

storytelling within the broader creative ecosystem. 

Such measures not only sustain quality journalism but 

also amplify its contribution to media literacy and 

civic engagement. 

 

7.3 Promoting Cross-Disciplinary Collaboration 

Among Journalists, Educators, and Creatives 

Media literacy thrives at the intersection of journalism, 

education, and the creative arts. Collaborative 

initiatives among these sectors can foster richer, more 

engaging forms of public communication. For 

example, journalists can co-develop educational 

materials with teachers, while designers and artists can 

transform complex reports into compelling 

multimedia experiences. Universities and cultural 

institutions should be encouraged to host residencies, 

joint research projects, and cross-sector workshops 

that connect journalists with curriculum developers, 

artists, technologists, and youth leaders. These 

collaborations not only broaden the reach and 

relevance of journalism but also reinforce its 

pedagogical and cultural value within society. 

 

7.4 Establishing Frameworks for Evaluating Media 

LiteracyOutcomesFor media literacy policies and 

programs to be effective, robust evaluation 

frameworks are essential. These frameworks should 

include both quantitative and qualitative indicators, 

measuring not only knowledge acquisition but also 

behavioral change, civic engagement, and critical 

media consumption habits. Governments, NGOs, and 

academic institutions should invest in longitudinal 

studies and participatory research methods that 

capture the diverse ways individuals and communities 

engage with media. Evaluation tools must also be 

culturally sensitive and adaptable to different 

demographic contexts. By generating reliable 

evidence on impact, such frameworks can guide policy 

adjustments, improve pedagogical strategies, and 

build accountability for media literacy initiatives 

across sectors. 

 

CONCLUSION 

 

8.1 Reframing Journalism as a Creative and Civic 

AssetJournalism must be reimagined not only as a 

pillar of democracy but also as a creative and civic 

asset—a field where storytelling, innovation, and 

public engagement converge. Far from being limited 

to reporting “hard news,” journalism encompasses a 

wide spectrum of practices that shape collective 

memory, cultural identity, and civic imagination. In 

the evolving creative economy, journalism contributes 

to local value creation, media literacy, and inclusive 

public dialogue, making it indispensable to the health 

of both democratic systems and cultural ecosystems. 

Reframing journalism in this light invites greater 

investment, interdisciplinary collaboration, and social 

recognition of its creative potential. 

 

8.2 The Power of Innovative Journalism to Foster 

Informed,CreativePublicsIn a media landscape 

marked by digital convergence, misinformation, and 

algorithmic gatekeeping, innovative journalism plays 

a vital role in nurturing informed, critically aware, and 

culturally creative publics. Through participatory 

platforms, community reporting, data storytelling, and 

immersive formats, journalism is being transformed 

into an interactive, inclusive, and educational tool. 

These practices not only enhance access to 

information but also enable communities to co-create 

knowledge, advocate for justice, and imagine 

alternative futures. By blending creative expression 
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with civic responsibility, journalism becomes a driver 

of collective intelligence and social innovation. 

 

8.3 Future Directions for Research, Education, and 

Policy 

To strengthen journalism’s role within the creative 

economy and participatory democracy, a forward-

looking agenda is essential. Key priorities include: 

• Research that examines the intersection of 

journalism, creative industries, and civic 

innovation—especially in underrepresented or 

Global South contexts 

• Education that integrates media literacy, 

storytelling skills, and digital ethics into formal 

and informal learning environments 

• Policy that supports independent journalism, 

funds local media ecosystems, protects press 

freedom, and fosters collaborative infrastructure 

across media, education, and technology sectors 

 

Investing in these areas will not only safeguard 

journalism’s civic function but also unlock its 

transformative potential as a cultural and creative 

force—one capable of shaping more just, inclusive, 

and imaginative societies. 
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