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TR - SfTo7 & f3foreer g”T#)lrtiﬁcial Intelligence (AI)

"I IR dHHD agd doft & B 51 vel 8
SfI¥ §HBT THTT T 57 &7 § 3@ &1 15T T 81
g8 Fgev 3777 #1 v wrEr 8 foraet gaiT w=fiat
| e Fiv vidie H1d d §arTl o] dia-, qagr
siv fAofg @7 @1 ermar fRefa sear 81 afes
w5l §8vt ot gwed argdl Te1 v &1 geet
FIfbes 85137 &1 &1 Q¥ @v6 AT B,

BAIHB (creativity) I THAIBT FIT GT ST 4T/
(packaging design), were #ifear giwe ar AT
(advertisement) F 17 H BTEt THG v #??Ff T
gsdt 4t BT TAHT TG F Al STLTRT tools 3
software #@mﬁﬂyﬁmaﬁwﬁaﬂgﬂ#mﬁ
o, ST S STEYAF F77 1397 81 317 HF TF Al
tools 3T & ol o &1 fa7el & gitrwrer fewrs
G HY GHd &1 59 WY T T §OT 537 T
HEggT HIdT ? Ica Artificial Intelligence (AI) Graphic

Designing Industry #ﬁﬂ?mwmmémﬂ
§YPT Designers P TITIHB T, Frd B BT giar
Y YA & 3aE G FTTHIT UG VET & 59 o eqq7
g fAfdr a1 smemfda Designing platforms g Canva,

Adobe Firefly, Midjourney Jﬁ?Figma & FughT S
G'#FWWI%?@WW@WTW?/ g6 research &
7#3?7'[?” ? & ufaw Graphic Designing Industry 7
Al 3/I¥ 17 T HBAT (Human creativity) @1 FqlerT
aaq AHfeFE Wﬁﬂﬂ Al designers & forg v
HeTgd  technology F &7 7§ a1 3)_?777,' FafF
originality, imagination W emotional understanding o
JUT HIT4 designers 1 gaa a1 wiwT 34 061 et
o1 g § awfie srufa 2o Fa+t o amt ag
TIT UV I8 AT & [GHFT TUT 30F TTIIF [aart
@1 378 781 B TFd! IF v vGHHD P & il
FTT TF AT YT F HTY 97 ST §HT & 7R FaeT
faft amia g TR 81 BV 59 TTfo e [SomsiaTT
gevcd# ol 78T 98 w1 gl 59 e e gv
Hqfere JTEMRya 87 at &1 7 &g firaar 781 Rars
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31 77%7 & faare & s 1 gerd [Swirs 7 & sy
g7 81 3% WL UF BT FEXT FIbF [SwT3137 FerhT
7 vard & gya, 39 arY, HHIG. Haw g4, ISR
U¥ THTIT 3V Y B FUIGT13]] BT 3reqa 7 Hv-1 81
sreggT & Ty glar 8 & A1 3orgt &1 git avE
TIRITIAT 767 v V6T, e GTP1 YAdT Bl aac veT
81 T [35Tg-¢ Fae FiFedqe Teir are &lay 78

FIeF creative director, prompt thinker, brand strategist
3/??' visual problem solver §<Idl G VT ?/ 5’7?17’79:‘
copyright, originality, bias, data privacy e e
srgeen aa T gg Wt @ o @@ 81 wipo 7 4t
Ty a7 8 fF A1 gisew & gieor & copyrighted
works @& JUGNT 3T Al-generated content & fearl
Pl dw¥ gAaql a9 71 81

vaTE TTHIHB AT, BIRTSE, 3o [Swrs—

L. IS RSICEI

fEfRiRre gefereia 3 mitve fewmga &t gfar
o s 20 T H Srafies wHIfad foran § aur any
2 Tgd ot & 1Y TS A Ieard AT g | Ugd By
Photoshop & el AT UT; S dHISS BT, TReR
AATIT T, TS B -3 Foi-l IR BT
ar 3§ Midjourney, Adobe Firefly, Canva Al 3R
DALLE SN & 4 $© Ydhs & § ol g
&SR & foru 39T AT § Al abwran, 3ARAd
B3I A R Wis R HifRIe HA $I drbd
TYT FAE T & foTU SHHT AAee T 31K Seg| BIH
HAT ¢ | ot T S Hf 3 &l e @I 8

AP 39 TR & a1y Wt g ot os § oM
fou wither fesmef gt dar & &1 &m
M 81 & TTY-T1Y TTTHS D1 1 faLwar qur
SBT3 HATHD B! 4 {0 G ST g &1 Tl
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21 UTge rarell © b 1l ) s firere & uw b
ST Febdl § T 98 I U gU $S J&A TTatfa
P -6l ¥ Uld, 98 bad IUd Ahd (SA™R Bt
A THA1 ¢ | T§ TP gl [Sol Bl $3 IR aledl
3 g 3R Ty ot T8 g

PRI Eg3) aut & Artificial Intelligence Cl BRI RERE
ifaeRl IRad- T §1 T3S MUt fSeigH
< 39 HId basic editing ddh Tiftg ﬁ%, gfeh a
text prompt & YR R images &l qohd %, design
variations dOR PR b %, visual identity suggest
PR GDhd % @T P ésf @W i professional-looking
templates ST J&Hd g1 Adobe Firefly S o text-
to-image generation, generative fill AR object
removal SR FAYTE UG HRd & | Adobe F SFTIAR
Firefly image, video, audio 3R design creation %ﬁ'ﬂ'{
generative Al features SUTS DRI %I

Ig 91 faepd T8t & [ I v & A1 1 3T
e, WA, FaE™, AHCT, FHARSH SR
wa@aﬁﬁﬁmW@T%l Graphic
Designing Industry PN technology & TUTG ¥ doil
BECSRE

Graphic designing U creative field % forad images,
colors, typography, illustrations 3R layouts Pl
Herdadl 3 visual communication fBaT ST %I EREA)
qJe7 E%Q'q arT do et message, idea T brand
identity P! THYD ﬂ%@t@vﬂm %I o
THRT A

I ANl dPb EREIRIES G ugd graphic
designing PI Eap] q:\P[ @ designers Gl creativity,
imagination 3R technical skills TR R &= M|
forait ot poster, logo, advertisement, packaging design

4l social media post B TR A T BB JHT 3R
Tgad et ot Designers Cal B element Pl
manually create 3R edit BT Uadr Yt dfp 3@
Artificial Intelligence & H 9 graphic designing
industryﬁ@%ﬁé@ﬁﬁﬁﬁ?ﬁﬁ%l Al
STRA tools 3R software designing process ﬁ‘T&!ﬁ
DI ga H 31 M, oot 3R gHTet &1 3| B
3T %5 U modern designing platforms JUcTsd g
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automatic W™F T layouts, images, color
combinations 3R design suggestions TR B Fhd
% | Salexul * 1%‘1? Canva, Adobe Firefly, Midjourney
3R Figma S tools designers & BT B 3B T
GhTa\_ﬂW?%%l g1 Al toolsﬁmﬁusers
P g el o professional quality designs TIR H
J&Hd 81 Al technology & BRI graphic designing
industry o productivity 3R efficiency [Eik:| Q'@ E_Qc
g

Hd image editing, background removal, font
selection, color correction 3R content generation S
aﬁm automatic W@m il m%l m
I%\SII%"R D JHY &TdT % 3R F 3T creative ideas
R fYH &H ¢ IHhd %I Social media 3T digital
marketing & aa?r ITINT & HROT graphic design
aﬁdemandaﬁﬁéa@ﬁél Wﬁﬂf\”ﬁ?m 304
products 3R services ®I 3MPYD T b 1%1?
modern graphic designs Pl ITINT TR ?% %I 3@
BRI Al tools BT TIh T (Popularity) 1} AR
ELRGE]

TIdif®, Al & Tgd ITANT & Y $J AT 3R
fard off I s €1 3 ANl &1 A | T Al
future T human designers Gl jobs P gHIfdd R
Hbdl %I gﬂ% HdTdT originality, copyright issues
\’rﬁT creativity o Ha) aﬁ)f Wlﬁ ot éﬂ@ﬁ CAREI
?_Eﬁ % | Al tools designs ar STeal §41 aﬁ %, AfpT 378
?b_g §R human emotions, personal experiences 3R
cultural understanding B HH Eﬂ?‘ﬁ % a1y Eﬂ iy dg
P ST TRt FR & § S St o A& R |
ofeg st ot professional designing 4 AFa
XIATHP T (Human Creativity) T Heed 1 g 31 %l

g MY U T U I Y d1d BT 37eqgT Rl §
& Artificial intelligence graphic designing industry o

Al f5T yeR ufkadd @1 81 g1 39 /WY A Al
3R Hiew & Wfhe fEoleR W 9P UG &1
faequr foear S WY 8 98 gHS &1 T
a1 e fo oM I gFg # Al 3R AN
IS [ ThR e Tifth s fEag i St
B 3R AT A o Jobdl 3
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I Uthe fEomsf & vans &1 fasm

R[S3Td T design software S Adobe Photoshop,
Hlustrator 3R CoreDRAW HYId: manual tools |
Designer P8R element T T AT edit HIAT gsdl
YTl TP dIG templates, stock images 3R online

design platforms 3TU| dfe generative Al 939
Ufshar ¥ 3R 3 aeT fear|

AT designer &Had T prompt foraax image, poster,
logo concept, product mockup Ul social media creative
%?m DY b dl %I Canva Magic Studio Ea 2024 "
TIME’s Best Inventions § QA fHar a1 IR K|
fe@ran % f& Al-driven design tools & mainstream
8 g% gl Canva 7 2024 T 78 o 5@ & 39&
community users 30 billion ¥ HfIH designs d-IU,
ST visual content creation @1 TA=ITE AR ﬁ'@'s‘
&g

ol ¥ faeRid g1 % fefvtea g &, 5o feueT,
o 3R HeuHl dRA & did B pifddR! gRad-
BIXET 8| S 90T & GaY 93 IR & 9 U HhY
ST (AD) B SIERIT M T AT b Tferd
P I AP TMCd TRT SHTURUMS Bl I HIA
qP, Al S 1Y Uthes [Sole FSos—RI, a9l
3R eI fRrenfat & forg 78 YuTag Wiet et
H

S-S 2026 ST 9§ @1 ©, Al 3@ $Had b
UAIe IUBRU ol dfch foome & Uidw @i
THR S Tl Ueh TG Ifad & 77T § | AgcaTapieht
fEOERI 3R IR} & fofe, U8 JHEHT e 8l
TR S Al ST &3 B Y T FU S W8

T3S BT IR 99 Il § fay =0 T 5671 8:

e Text-to-image generation
e Background removal

e Image enhancement

e Logo ideas generation

e Layout suggestions

e Color palette recommendation
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e Typography pairing

e Social media post creation
e Product mockups

e Brand campaign variations

e Personalized marketing visuals

Eﬂﬁ design process Ugd &l SNl T e ?IGT,
flexible 3R cost-effective aTIEc%I

L. Al YgE a1y

o YHI DI TAA: AL design workflow CAGSERIG
g1 Usd oy &1 # 3 °e avd U, 3fd I
URMNF draft & FCl § TR & IHdT 3|
Reuters @1 Th RUIC & SR IBM 9 Adobe
generative Al tools T JTINT TRp marketing
campaign process DI ATHT &) T8 W geThr ol
e e o &1 a1 ot | Y WP BT g [ 99
organizations T Al productivity @ TR T U ¥
gHIfad PR @8

e Creativity | q@ : Al designer DI U visual
concepts, unusual color combinations 3R multiple
design variations o %I m designer creative
block ¥ STER T T 81 Adobe 7 *ft FamN
% f& creative professionals generative Al D[
JTGIT content velocity 3R quality aaﬁ & fom
FRIW@

e Non-designers & ﬁ'l'q design 3T Ea:ﬂ : tI_E!@[
professional-quality design CRIEE:D fQTY technical
knowledge HTARGDH ff| T Canva, Adobe
Express 3R similar tools & PRI Bl BEITCIT\P[,
ﬁgﬂﬁ, content creators 3MR teachers HI basic
design &I Tahd %I Canva @1 2025 report visual
communication P modern workplace @I W
A=Al ST g

e Personalization 3R marketing T IUTNT : 3
brands @1 STI-3TT audiences P oI SET-
3T creatives S U@?f %I QS‘H% Th gjf
campaign & P3 versions &1 Fdhdll gl ELiE
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advertising 3R social media marketing 3Hfeeh
personalized Eﬁ SiGi % |

Iv. gAIfaar SR e

Tl &1 UY : Al GRT FIE TTU designs 3 IR
existing styles, images Ul artists & &M ¥ Hed-
Tg’aé Eﬁ Tbd %I m originality UX AT 3o dl
% [ Iﬂ? designer fom W@ Al output I final work
A Al %, ar design i uniqueness PH f-?f Rl
o

Copyright 3R legal issues : Al models B train
P & AU 9gd I datasets BT IUINT fa
gl g datasets H copyrighted

copyrighted works P Al training o I, rights
management, attribution 3R compensation I @g

e oo ¥ 96 W 5l 2025 3R 2026 H Al
copyright lawsuits Wt ol T ==t | ?% %; Reuters
Bl Anthropic settlement AR 3T Al copyright
disputes UX fard foa % I

ISR 1 i - aﬁtmqﬂﬁ%%qmgraphic
designers ﬁjobs B gbdl % | Jg IEG] ER:T dave
NNGRY] 7‘%3[%, ?ﬂﬂﬁ? basic-level repetitive design
work TR Q&ﬂg CZRSESES tI@TIT | W professional
design &Had image STl Tl %I sﬂ'ﬁ client
understanding, brand strategy, emotion, culture,

market psychology 3R communication objective

ot =nfia Eﬁﬁ %I Wﬁ—m Q\?ﬂ_g routine work @I
P BT, TfB skilled designers P SRET §1
Tl

Quality control P A Al-generated design
URM Hel 8l glar Hul-e image 2|
anatomical errors, IT¢Id text, inconsistent branding
ql culturally inappropriate visuals FESES %I
gﬂﬁﬂ human review [dgH %I Had EGflé R
Rk g @ feamsf &1 $1 o dya T8 5
Ethical bias : Al models SR data TR trained ?l?f
%, I & AMYR TR output é?r % | gfe training data
biased %, ar design output T aft gender, race,
culture Yl region @ﬁ@ biases ST IHA & | Graphic
design communication bl HIH %, Sﬂﬁ‘lﬁ sﬂ'ef
ethical responsibility dgd W % |
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v. feomsR ol sead Y

Al & ®RUT graphic designer &1 '{&Iﬁ SEISE R
ﬁ, Gﬁm‘“ﬁﬁﬁ%‘ﬂﬁ%l g designer [ ¥
BT software tools BT ITANT BB visual ST UT|
Hd designer Ca ﬁﬂ; skills BT TTIHAT %z

e Prompt writing

e Brand strategy understanding

e Visual storytelling

e Human psychology

o Al-generated output T critical evaluation
e Copyright 3R ethical awareness

e Typography, layout 3R color theory Gl Holdd
REE!

e (Client communication
e Editing 3R refinement skills

fasr &1 designer d& BT S AL @1 &ad shorteut
:i_E?f, SIeP creative assistant BT GRS SUTRT S| Al,
ideas % gohdl %, NIEE] ﬂ@ idea g1, 39 brand &
HJIR refine BT 3R audience & forg meaningful
AT HIFd designer BT HTH ?%TITI

VI SR e gHE

Generative Al dd design industry d& iftra et %,
gfeh g qﬁ creative economy &I gHIfAd B el %l
McKinsey Bl generative Al Cal productivity frontier
AT 3R AT AT fah AT 3R 3 technologies
IEEERY productivity growth | IIEE'{U]C UM ¢
Tt gl Graphic design industry T OB SRR
agencies, freelancers, startups 3R corporate
marketing teams TR f&d XgT HEIG! companies 3
HH budget | aET‘R visuals &1 T g1 % | Freelancers
ot 9 multiple options JIR R Thd %I Agencies
client presentations & fom quick mockups &7 BSCenll
%I dfea UDI Uh negative side ot %z clients basic
design & [T FHH YT FHRAT 18 THhd &, Hifds
3% SR % f& A1 design “3H{THT” 63[ Rl %I
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ST designers ®I HAA tool operator Tal, deh
creative problem solver & FU H AU value TTfad
RNl

VIL  HRdT e 7 Tams 3R Uifthe fewms=

YR H social media marketing, startup culture, online

education, YouTube content creation 3R e-commerce

& HRU graphic design P G doi a?.ﬁ HEIH
%ﬁ 3R BIAS students P 1%1'[{ Canva, Adobe

Express 3R Al-based tools = design learning 2l
A §91T §1 3F 51 T8 setup & off @

posters, thumbnails, certificates, presentations 33?

branding materials &1 b % |

YRAT market H affordability 3R speed dgd
AUl B Al tools I QI STARIHAISN BT T
W%I NIEGRYEGIR designers %mﬂ:ﬁ?ﬁ%%
f& 3 Pad templates UX k= Q%I gfe gt LI
same Al tools 37 same templates T JTNT B, ol
designs o e a%Tﬁ | W YR designers Al

local culture, language, festivals, regional aesthetics

3R user psychology Gl design R ERERSIEIREY
VIIL  Hid® & GHIGATY

yfasg o graphic designing industry # AI 3R human
creativity ®T hybrid model TY 3% THA T
3 TS TG B Y trends 37 P e T d

e Real-time Al design assistants

e Voice-based design creation

e Personalized brand kits

e Al-generated video ads

e Automated social media campaigns

e 3D 3R motion graphics T AL ST dedl ITIT
e AR/VR design T Al integrationf

e Copyright-safe Al models P AN

e Designers & ﬁ«m prompt engineering skill Cil
HIRGDh dl
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Adobe 72025 H F irefly Eal Udh all-in-one creative Al
space FETH Udd ﬁ?:ﬂ, orad image, video, sound
GhT creative brainstorming ﬁ?ﬁ ﬁﬁmﬁf ’-‘Tﬂﬁfa %I
3?@ oy % & future design workflow multi-modal
aTIT, Tt text, image, video 3R audio Tt AL-
assisted TP I _\sjéﬁ I

x. f=ey

Tt FEesfT It & T o arafde wifa
AR AT %I g design process Ga aG‘T, ey,
fptpTad) SR 3ifiics TENTIeHe &1 36T 31 TS 3
non-designers ol aft design creation CARIESEA] % 3R
professional designers P faster ideation TUT better
productivity ®T 3G¥R a1 g1 Afp= 9% 1Y

originality, copyright, ethical bias, job insecurity 3R

quality control ort ﬁﬁﬁﬁ Rl G]:spf E_sc gl

o II_EIE'Q;Uf fpy ge % & Q&ﬂé graphic
designers Al 'CR’[ dR® replace '_‘@3[ W, gfes 39
designers Cal replace ST S Ya Gl update Tl
P3| yiow | %A designer Tﬁ)f E;T"IT K| design
principles, creativity, brand understanding 3R Al
tools—ﬁﬂﬁﬁ%ﬁqﬁwwﬂl 1;1\3‘|'|€
Udh  tool %, designer DI faweg '_‘@TI HHd
imagination, emotion, cultural understanding 3R
ethical judgment 3{ it aft design industry D hgH A
el
sl ol
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